
SMARTEQUINE 
RECAP

@ T H E E Q U I N E E D U C A T O R



Instagram 
video #1 is
linked with
photo:)

https://www.instagram.com/reel/DXRxu_5jQWy/?igsh=MWdta2N6NTVnZHp3cA==




Instagram 
video #2 is
linked with
photo:)

https://www.instagram.com/reel/DX7Ak_1NUEs/?igsh=cXJna3JvMnpvZGp2




YouTube 
video #1 is
linked with
photo:)





YouTube 
video #2 is
linked with
photo:)





TikTok
video #1 is
linked with
photo:)





TikTok
video #2 is
linked with
photo:)





Facebook
video #1 is
linked with
photo:)





Facebook
video #2 is
linked with
photo:)











Engagement overview of all content::  
Views: 139,719

Likes: 4,211
Shares: 124
Saves: 568

Comments: 63
Watch Time: 244+ hours 

Link Clicks: 171



Links have been added to my website for people to
find things long term.

https://theequineeducator.com/product-links/


A few comments for you to see the interest and
questions on your product by viewers



This campaign helped introduce SmartEquine and your products to
more everyday horse owners in the western world through educational,

relatable content focused on real-life horse care and riding routines.
The content was built around the average rider and showed practical

ways SmartPaks supplements and products fit into everyday barn life.
This helped reinforce SmartEquine as a trusted brand horse owners

can rely on while also increasing overall product awareness.

Across multiple platforms, the campaign generated over 139,000 views
along with strong engagement through saves, shares, comments,

conversations, and link clicks, showing genuine interest from viewers.
The educational approach also helped build trust with the audience

because the content focused on helping horse owners first while
naturally incorporating the products into daily routines. Long-term

website placement and continued audience questions about the
products also helped keep visibility going beyond the initial campaign.
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