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Likes: 4,211
Shares: 124
Saves: 568
Comments: 63

Watch Time: 244+ hours
Link Clicks: 171



Everything you see in my videos is linked below + how | use it:)

FEED & SUPPLEMENTS

standlee Treats & Forage! (Bales, pellets,
cubes)

My horses absolutely love Standlee forage.
They clean up every last bit and look
amazing on it. | trust the quality, and the
guaranteed analysis gives me peace of
mind knowing exactly what's going into their
diet.

They love it all, the bales, pellets, and cubes,
and go just as crazy for the grain-free treats

too. We love the alfalfa and grass options - *
they offer, and it's something | feel good LT e T
giving every single day because it's healthy,

high-guality, and something they genuinely SmartEquine Supplements (AKA
get excited about. smartPaks)

I've been using SmartPak for years, and it's
Shop here
made managing my horses’ supplemeants so

much easier. | love having all the
supplement and mineral options | need in
one place, plus their shipping is always fast.
The pre-portioned SmartPaks are so
convenient, | can just grab and feed without
thinking twice. Their customer service has
also helped me more times than | can count
when it comes to figuring out exactly what
my horses need, which | really appreciate.

Links have been added to my website for people to
find things long term.


https://theequineeducator.com/product-links/
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7 What fly spray do u recommend?! | feel like
they all suck

4-19 Reply QO &P

A few comments for you to see the interest and

questions on your product by viewers

% theequineeducator - Creator

I'd highly recommend checking out the - ! jessicamariahutchison 3w - ©@ by author
natural ones that @SmartEquine has! I'm ¥ Do you putice packs on all legs or only
. ; ) joints thy have trouble with? 5
going to be doing a video on them soon
but I'd be happy to send you the link to

them if you'd like ¢°

Reply Reply with areel Hide
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. @jessicamariahutchison After a ride or 2,
4-20 Reply @ 9) a workout | like to make sure all legs
are taken care of since they were all
working hard. On those areas where
they maybe already have some issues,
pes : . o | will tend to those more by stretching
Sa ®\WO0O0psie_Daisy>_<q double the time and letting the ice

{” Thank you for the recommendations | will boots sit for 10 minutes longer:) Hope

hat helps W
defend be using this:) that helps

First comment
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This campaign helped introduce SmartEquine and your products to
more everyday horse owners in the western world through educational,
relatable content focused on real-life horse care and riding routines.
The content was built around the average rider and showed practical
ways SmartPaks supplements and products fit into everyday barn life.
This helped reinforce SmartEquine as a trusted brand horse owners
can rely on while also increasing overall product awareness.

Across multiple platforms, the campaign generated over 139,000 views
along with strong engagement through saves, shares, comments,
conversations, and link clicks, showing genuine interest from viewers.
The educational approach also helped build trust with the audience
because the content focused on helping horse owners first while
naturally incorporating the products into daily routines. Long-term
website placement and continued audience questions about the
products also helped keep visibility going beyond the initial campaign.
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